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,aniong ‘the student population fron the seven*h orade throuoh ro'l'lege. - : =
—Kie'l _(1960) factor-ana'lyzed the concept into five dimensions- responsibi'lity, R

:7(1969) factor-ana'lyzed media credibility into two dimensions° authent city and

'robJectivi . Host of the studies, however. are concerned with -only one aspect of o

‘ used operationa'l aspect of the be'lievabi'lity dimension. be'lievabi'lity in the face— .
' of conf'licting news reports. . ' -

'the general pcpu'lation are of re'levance to ‘this study of the student population. 7

Ly

‘HIGH SCHOOL AND COLLEGE 7
 STUDENT PERCEPTIOHS oF -
,,nsom cnsomum )

Researchers are with increasina frequency rejec*ino the vieu of the

audience as a mass of autonomous individua'ls and viei-:inq it instead as the sum-

Vof nmerous reference groups or so-cal'led specia'l audiences. As Freidson (1971)

suggests, "To the extent that past research has studied the audience as if it were
' colnposed of discrete individua'ls...(it) has rested on an inaccurate foundation

and suffers because of it.‘f The student audience is one such specia'l ahdience. '

It uas the purpose of this study to consider perceptions of lnedia credibi'lity =

Credibility of the media has been defined in several ways.i Deutschnann and

media credibility -~ be'lievabi'lity. The present study uses the most frequent'ly

,. i

Severa'l studies concerning deniographic corre'lates of média credibi'lity amona‘ -

:For example, Carter and Greenberg (1965), Greenberg (1966), -and westley and ' :
7Severin (1964) found that niore feniales than ma'les tended to be'lieve te'levision 7

over other mass niedia, whiie the reverse was true with regard -to newspapers. ’

’Carter and Greenberg (1965), Roper Associates (1967), Greenberg (1966), and

-
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. —accuracy or trustworthiness. Magazines r nked 'first, followed by newspapers». S

7 Hestley and Severin (1964) found that although all educational groups bel ieve .

television most over other media, the less educated are more likely than the -

better educated to bel ieve television. Carter and Greenberg (1965), Greenber:a o

-

(1966), and Hestley and Severin (1964) found uith reference to age, “al groups

‘ 7favor television over other media, but there is a tendency for age to be inversely_
o related to belief in: television. - "‘f—— R

A o - -‘ .

' '; Three prekus research efforts have directly investigated media credibility .
anong students. Schranln (1945) asked“a sample of 300 college students to respond

v to the question° "Hhich do- you consider more rel iable as.a source of news -
:tradio or: neuspapers?" Results indicated radio to be more reliable than newspapers.
For all practical purposes, the study was conducted before the availability of
‘television. Markham and Ranck (1959) asked a random sample of 326 university

jstudents to evaluate telev1sion, radio, nevspapers, and magazines on the basis of

‘r’Bishop, Boersma, and Hilliams (196°) asked 80 h‘gh school students hou they

thought the mass media represented govemnental efforts in Vietnam and on racial

,V:problems., Results revealed a lou level of belief in media coverage of these two
iissues. The study limited ltS investigation to the media as a whole and did not .

. ioffer comparisons among the various mass media. .

Despite the research reported on media credibility, most" of the studies fail

}to offer sufficient alternatives for respondent selection. For example, most of

-

jthe media credibility studies fail to offer magazines as a choice. Furthermore, o
'none of the studies have provided the category of “other people" as a possible :

. ,alternative response.

. The purpose of the research reported in this paper is to provide 1) a more

recent view of student perceptions of media credibility, 2) comparative media - ".'
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credibility among high school and college students, and 3) results obtained by
expanding the number of response options to incl ude the categories of "magazines"
and "other people. - . . -"3 '

Procedure
- population (N 200) and a Jr. - Sr. high school population (N = 205) After

'validated interview schedule consisted of the following

;; 7 (1) Determination of sex and age or year in school , ,
. (2) Response to the question' - "If you got conﬂ icting or different reports
R — of the same news story from radio, television, newspapers; magazines,

: _-and -other. people,. which one of these: five sources would you be most
s inclined to believe--overall"" T : . .

] Possible responses were randomized, thus eljminatinn order effect. Hhere
7 a ’appropriate, a chi square analysis was performed to test levels of sionificant
T 'difference between groups and between different media. S ' ’

ot - = - - " . - - - N -

o Resul ts

Table 1 indicates the frequency of responses for the total sample. Results
. show television to be the most credible medium followed by maqazines, newspapers,

t other Vpeople, and radio. Tables 2 and 3 provide total frequency data for the
high school and college samples, respectively—.— The high school and college

The authors interviewed subjects selected at random from a university student _

pre-testing a preliminary interview schedule prior to the actual study, the final 7
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for the ‘total sample. An overall statistical comparison of the “high school and

hE school and college sanples respectively.— Table 5 reveals few differences on

, found between males and femules. -

' data both show the ranking of the media to be the same as the ranking reported \W

college samples reveals no sinnificant differences between the two educational
groups as indicated by Table 4.

Tables 5 and 6 provide freouency data for age/year in school of the high
the basis of age in the high school sample. Table 6 similarily reveals no majorw
differential responses on the basis of year in school for the colleqe sample.

7 Table 7 provides frequency data by sex for the combined samplLs. "o
significant differences were found between the male“and female population. '

. f‘.l'ables 8 and 9 provide .frequency data by sex of the high school and college

samples, respectively. Like the total sample, no siqnificant differences were ' L

’—jif— LT o , Discussion 7
The findings of this 1972 study fail to support the college studies .by . E
Schramn (1945) and Harkham and Ranck (1959) Unlike Schranm s findinos, radio

(‘: - ranksilowest in credibility among the college students. Like the findings of 7 7 )

-
-+ .

Markham and Ranck, magazines do- diffev .soriémiat * from newspapers, but
television is- more credible than both of these print media. The overriding bel jef
in television is possibly attributable to the fact that the college sample of this
study ‘has had television exposure since birth while the college sample of 1959

and 1945 had received television exposure at later stages of development (if at ,
al in the case of 1945 students). *

“ Since the credibility study of the high school population by Bishop et al.
did; not investigate the comparative credibility of the media, direct comparisons
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} between that study and the research presented here are difficult to determine. .
Nonetheless, the fact that the relative credibility of the media (in comparison -
s - to other people) is generally S0 great, suggests that 1972 high school students
have a higher level of belief in the media than Bishop et al. suggested
' Consistent with the more recent studies of the adult populatioh the total .

student sample most believes teleVision, followed by a print medium,

vt a4 R+ AR £ S LSl nl 1 £ e

- ”Other people“ ranks rather low in terms of credibility for the totnl sample.

|
© e

If indeed the two-step flow theory is a correct appraisal of information diffusion,
then lt is P rhaps of interest to note that this study suggests that the student 7
auoience perceives this interpersonal choice as having little credibility in the '
} face of conflicting news reports. Such a conclusion is contrary to the suggestion
(Katz, 1957) that interpersonal interaction legitimizes mass media information.
The tendency for the high school sample ‘to- rank'"other people" higher than the .
ranking amohg college students, is perhaps due to the high peer orientation ev1dent
: % A ) Ain the adolescent population. However, this tendency is insufficient to result in.
significant differences between the high school and college samples. -
The findings of this study are inconsistent with those studies linking
educational level with media credibility. Results indicate no significant
difference betueen the college and- Jr.-Sr. high school samples, -in terms of aross
’.{ , level of education. Further, results suggest no noticeable différences within the
| high school sample and- within the college sample. The latter, two comparisons are -
perhaps too discriminating to expect significant educational differences. But'the
gross comparison -- between high school and college -- did not yield’ significant
differences, either. Possibly other shared characteristics. of the high school
and—college populations serve to- overcome differences in educational level --

e.g., student status and experiences, or a "television generation” syndrome. -
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The study is not consistent w)th~the differential responses on the basis of
age found in previous studies. ‘If one considers the college sample
older than- the high school sample, then results suggest no significant differences
L on. the basis of age. Again, perhaps such age distinctions are too discriminating
to yield differential responses. The high school and college samples combined
may cohstitute a single youth culture.

The study is not consistent with the differential responses on the basis of
sex found in previous research Perhaps other characteristics of the student
population - e.g., high- peer orientation, or changing attitudes toward sex roles
.- may negate any possible sex differences found in the adult population. .

Additional research with the student population would prove useful Media
credibility data should be collected from students below the seventh grade level.
It would perhaps be useful in future research to distinguish school or campus, -
local . and national 1nternational levels of news. Further research should consider 7
additional demographic variables in the student population--on- or off-campus
residence for college.students or IQ or career (college) plans for pre-college
students. ‘ . ' S

A: ‘today’s student population becomes the adult non-student population of
tomorrow, longitudinal research will be necessary to determine if percootions of _
media credibility are a function of the student enviromment. Credibility
' perceptions should be applied to non-news aspects of the media message. Are product
advertisements more credible on one medium aszopposed\to others? Information
diffusion'research in the student population is necessary to determine under what
circumstances the two-step flow is operative and under what circumstances inter-

erso*al interaction legitimizes media messages and vice versa. The student

population constitutes a significant portion of today's society. Further research




hr -~
- - . r’{ e
Co . _— T
. - ’ . ) -7- -

g ' is necessary to provide insights.into its perceptions 'of media credibﬂity, which
o - dn turn may be useful in determining how the attitudina ”‘I and value structures of -
n gt T the student are shaped and changed.
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' TABLE 1

~ Total Frequency Data of Student Perceptions of Media Credibility

v ,&ﬁgdzin_e’s - Newspapers  Other People . Radio
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~ One Sample Test S S X sl
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TABLE 2 .
Frequency Data of Jr. and Sr. High School ‘Student Perceptions . A
of Media Credibility - 7 Lo e .o

TV Mgarines Wewspapers  Other People  Radic

“N+25 8 - % . 38 - 30 16 V

.65
01

"

7 -
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_TASLE 3

~ Total Frequency Data. of College Student Perceptions of Media Credibility.

X O 2 A X IV
DR R T it S E AR R U ) i
[ASLGAIN A

SR TV - Magazines  Newspapers ~ Other People  Radfo-
. Total , T o o f
N=2000 76 52 - 33 21 18

- Chi Square Amalysis: - - df x2

. Ome Samcle Test . | 8 58.35me
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TABLE 4 _
& ‘ 7 - Total Frequency Data by Major Level of Education of College
o C and"Jr.-Sr. High School Student Perceptions of

=

' S o ~ Media Credibility

, - . W Magazines Newspapers - Other People  Radio -
Jr.-Sr. Wigh Sehool. o ooton T SRRSO

SoN=205 8- 3B % 30 16

Co'l]ege

- - o
&
E
‘;- e
g:“
Fe
);-—:

P

o N=20 76 52 3 a. 18

.
A B Rt

AR 2t

(]

X

' ”\ ‘\

‘Chi “Square Analysis: 7 L df X2

-~ Comparison X . -4 4.50.,

pa

RN Sub! e
o I*» et e D

" College vs. High School .

’ *p -05
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TABLE 5

) Frequency Data by Age of Jr. and Sr. High School Student Perceptions

of Media Credibility -

§

Age 12

f!{ji: 21

Age 13 -

N 32
‘Age 14
N= 82

‘Age 15
N = 30

Age 16
N = 35

fAzge 17

. N=25

Age 18
N'= 20

13

18

13

14

s,

Magazines - Newspapers Other People Radio

1 R S | 2
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. TABLE 6
,Frequency Data by Year in School of CO'I'lege Student
B B ' S Perceptions of Media Credibi'lity

R R TU I

Y
L
o
S
Pl
e L
e
£
'(_‘,
» Rl
P
3, L
F oo
£
43
S
i
T
g
[
L2
b
Pt
$5
T~
o
- -;}‘ B
o
i
TS

B TV Margézinesr Néw’épapers - Other People " Radio
Freshmen _ ' o '
N=45" . 21 . . 9 _ 7 4
Sophomores - ' -
N=31 . 12 8 4 o 3
- Juniors - .
N'= 37 13 9 . 9 g 7
- Senfors ‘ , ‘ A :
N.= 44 17 17 : 4 3 1
i Grads. |
i é N=43 T 13
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TABLET . - _ ’

Total Frequency Data by Sex of College é'nd‘_ Jr.-Sr,
High School Student Percéptions of Media «
. - Credibility

s 1 0 AT T 5 L M e
:ﬁ!,{t‘stgbv"j‘?‘..’:‘?.‘s?’??; T
NS LW

F—

7 s o2
ke

s .

TV  -Magazines Nevispapers . " Other People " Radio

iy

Female

N=181 . 6 36 7 20 19

‘
» A R Bagas
AR %’ww IR

Y-

Male e
N= 224 % . s W 3-

g e
OO

Sk

15

.

anbc

Chi Square Analysis: ' Y

“Comparison df x2

VAT
T

: Mﬂe vs. female

*p .05
* .01

iy Lot oS
W T
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TABLE 8

A A N W B T G

Frequeicy Data by Sex ‘of Jr. and Sr. High School
Student Perceptions of Media Credibility

Vol

-

TV Vagazines  Newspapers  Other People . Radio-

N'= 98 . 40- 16 19 B 10

Chjfquuare Analysis: :
Conparison . e B , -
, - Male vs, Female 4 - 1.259 (Yates)
: " .05 |
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) TABLE 9
Frequency Data by Sex of Colle?e Student
¥ | perceptions of Medda Credibility

-,

i -~ *
' -
L ERERACTRN S O MO e
i vy, R 4 e
K h

v ‘ Migazines  Newspapers - Other Peoplé  Radio
Female : :
Ne=83 29 20 18 7 9

Male

N=lT 32 15 1 9
Chi Square Analysis:

- b Comparison ' df B -
; - Male vs. Female ’ 4 2.657 (Yates)

* .05
*p .01
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